
Born from a promise between two sisters — Nancy Brinker to 

her sister, Susan G. Komen, who died from breast cancer at the 

age of 36 — our vow to end breast cancer forever has become 

the promise of millions.

Since launching the breast cancer movement 29 years ago, 

Susan G. Komen for the Cure advocates have transformed the 

culture — how the world talks about and treats this devastating 

disease and helping to turn millions of breast cancer patients 

into breast cancer survivors.

Today, Susan G. Komen for the Cure® is the world’s largest  

grassroots network of breast cancer survivors and activists —  

the only grassroots organization fighting to cure breast cancer 

at every stage, from the causes to the cures, and the pain of every 

moment in between.

It Ends With a Cure.

Our Promise
To save lives and end breast cancer forever by empowering 

people, ensuring quality care for all, and energizing science  

to find the cures.

Sunday,
November 6 

2011
15th Annual  
Susan G. Komen
San Diego  
Race for the Cure!

It’s more than a Race.  

It’s a celebration of survivors. 

It’s a festival.  It’s hope for 

uninsured San Diegans. It’s 

the BELIEF that WE WILL 

find the cures and eradicate 

this disease.

www.komensandiego.org

2011 Race Sponsorship

Opportunities  

and Year-round  

Targeted Marketing 

Partnerships



“The overall cost of treating a typical breast cancer will top between  

	 $50,000 to $100,000 depending on the stage of the disease at diagnosis.” 

— Dr. Stephen Edge, medical director for the Breast Center at Roswell Park Cancer Institute, Buffalo, New York. 

— ABC News Article by Katharine Stoel Gammon

The Komen San Diego Race for the 

Cure® Sponsorship Opportunities  

and Marketing Partnerships
When is the Race and how many people participate?

The San Diego Affiliate of Susan G. Komen for the Cure 15th Annual Race  

for the Cure takes place Sunday, November 6, 2011 in beautiful Balboa Park. 

The 5k (3.1 mile) run/fitness walk harnesses the energy of over 15,000  

passionate San Diegans who unite to support those fighting the disease and 

honor those who we have lost. These Race runners and walkers include all 

age groups, co-survivors, company teams, large and small corporations and 

everyone in between. The event is supported by more than 700 volunteers.

What is the Race Expo Experience?

The Susan G. Komen San Diego Race for the Cure® is more than just a  

5K Race. It’s a morning that changes lives. The 15,000 attendees not only 

walk to save lives, they attend an outstanding Race Expo Experience that 

includes vendor booths with food and beverage product sampling, company 

information and services, live entertainment and more. The day is about 

awareness, education and, most importantly, about celebrating life.

How are the Race proceeds distributed  

and how does the Race help people in San Diego?

Up to 75% of the Race net proceeds fund education, screening and treatment 

programs in San Diego County. The remaining 25% of the Race net proceeds 

support the Susan G. Komen for the Cure® Grants Program. Since 1995, The 

Komen San Diego Affiliate has funded more than $8.5 million in local grants 

in its fifteen year history largely due to the success of the Race for the Cure® 

and the support of companies like yours. Together, we help the woman 

choosing between paying her rent and paying for chemotherapy.  

Together, we close the gaps in health access for the uninsured and underinsured 

of San Diego County. Together, we fund the research to find the cure.

Susan G. Komen San Diego Race for the Cure® RESULTS:

Breast cancers detected in their earliest and most survivable stages.

Nearly a thousand diagnostic treatments delivered.

County residents helped with rent, mortgages, medical payments and  

meal delivery.

A Life  

Changing Day — 

A Celebration 

of Life

Why do we run?

Breast cancer is the most 

frequently diagnosed  

cancer among women.  

In the United States a woman 

has a 1 in 8 (12 percent) risk 

of developing breast cancer 

in her lifetime. One woman 

is diagnosed with breast 

cancer every three minutes 

and one woman will die 

of breast cancer every 13 

minutes in the U.S. Men can 

also get breast cancer. We 

run because we cannot run 

away. We run because we 

don’t want to lose  

our mothers, sisters, friends, 

wives, and grandmothers to 

this disease. We need your 

help to find a cure and end 

breast cancer forever.

The Running Ribbon is a registered trademark of Susan G. Komen for the Cure®. ©2011 Susan G. Komen for the Cure.®
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Breast cancer treatment costs nearly $7 billion a year in the United States and almost 

$2 billion of this $7 billion is spent on late-stage breast cancer treatment. When the 

cancer is found in the early stages, treatment is much less costly. 

— National Business Grouphealth.org, The Costs of Breast Cancer 

The Running Ribbon is a registered trademark of Susan G. Komen for the Cure®. ©2011 Susan G. Komen for the Cure.®

Sponsorship of the Race provides your company recognition as a business 

that gives back to the community and defines itself by being socially  

responsible. Consumers today look to companies who not only provide  

superior products and services, but also act as part of the solution for  

problems that we face as a society. Our past sponsors have shared with  

us the following benefits of their positive experiences with us:

• 83% of consumers have a more positive image of a company associated  

	 with a good cause

• Association with one of the most renowned movements to fight  

	 breast cancer

• Generate community good will

• Build awareness and equity for brand names or corporate identities

• Access to a targeted and captive audience of consumers

• Drive sales at retail outlets due to product knowledge from Race marketing  

	 and event expo

• Cross-promotion and networking with other sponsors

• Year-long partnership with the Komen San Diego Affiliate staff to nurture  

	 new marketing opportunities

• Media coverage

• Komen San Diego website exposure, which averages 15,000 hits per month

15% of San Diego 

women have  

no health  

insurance. 

— Harder & Co. Research 
	 Company, San Diego

2011 Komen San Diego Race for the Cure® 
Great Exposure for Your Company
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As a Donation: As a fundraiser:

$50 can equal 50 support 
booklets for newly  
diagnosed breast  
cancer patients

$485 can equal one fine 
needle biopsy to check 
for cancerous tissue

$225 can equal a three-month 
supply of tamoxifen,  
an in important post- 
treatment medicine

$100 can equal one week’s 
delivery of three meals 
a day to a breast cancer 
patient and family

$1,250 can equal 10 potentially  
life-saving diagnostic  
mammograms

$275 can equal the cost of a 
quality wig for a breast 
cancer patient who  
suffered hair loss as a 
result of her treatment

$125 can equal a potentially  
life-saving diagnostic 
mammogram

$2,300 can equal two life-saving 
chemotherapy infusions

Your dollars TRULY MAKE A DIFFERENCE



Please Note: An early commitment and signed Race contract will ensure   

exposure to all pre-Race events and inclusion in all appropriate print advertising 

and collateral materials. All contracts are due no later than August 1, 2011.

In Kind Sponsorship Packages

Various Availability

In-kind contributions are greatly appreciated and help to ensure that more 

money can go into the fight against breast cancer. In 2010 products and  

services valued at more than $550,000 were donated to the Race, helping  

us to offset costs. 

For purposes of determining sponsorship benefits, in-kind contributions are 

categorized at a percentage of their retail value and must be approved by 

the Race Committee. In-kind sponsors will receive the same benefits as our 

cash sponsors according to the levels outlined in the traditional sponsorship 

packages which include Diamond, Platinum, Gold, Silver, Bronze and Crystal 

levels. 

Some of the various types of in-kind services of which we are seeking include:

Survivor Village Breakfast, Security, Sound System, Diamond Vision Screens,  

Porta Potties
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           I never thought I’d see the  

day that I was in this situation,” 

said Natashia Pierre.

Her monthly co-pay for  

chemotherapy is $500, and 

she is still struggling to pay 

the $1,000 fee from her 

lumpectomy earlier this year. 

She says debt collectors call 

her home everyday. “How do 

I tell my kids they can’t have 

lunch money because mommy 

has cancer?” she said. “It’s so 

frustrating. My husband has 

to work all the time, to keep 

the health insurance. He can’t 

even take time off when I 

have surgery.”

—	ABC News Article by  

	 Katharine Stoel Gammon

She is alive  
today because  
of Komen.



	 Local  

	P resenting	D iamond	P latinum	G old	S ilver	 Bronze	 Crystal 

	 $100,000	 $50,000	 $30,000	 $15,000	 $10,000	 $5,000	 $2,500

COMPANY VISIBILITY

Logo on 15,000 Race T-Shirts	 •	 •	 •	 •	 •	 name

Logo on 15,000 Race Bibs	 •

Logo on 15,000 Event Instruction Sheets	 •	 •	 •	 •	 •	 •		

Logo on 75,000 Race Entry Forms	 •	 •	 •	 •	 •	 name

Logo on 1,000 Event Posters	 •	 •	 •	 •	 •	 •	

Logo on Komen Race Print Ads	 •	 •	 •	 •	

Company Logo on Website	 •	 •	 •	 •	 •			 

Company Link on Website	 •	 •	 •	 •

Company Logo in Komen E Newsletter	 •	 •	 •		

Spotlight Article on Affiliate Website	 •	 •

Company Name in Race Press Releases	 •	 •	 •

Use of Komen Race Logo (with approval)	 •	 •	

Right to use “Proud sponsor of 2011  

San Diego RFTC” within San Diego market 	 •	 •	 •	 •	 •	 •	 • 

(with approval throughout 2011)			 

Recognition at Pre-Race Kickoff Events	 •	 •	 •	 •	 •	 •	 •	

Photographer on Race Day	 •	 •

RACE DAY RECOGNITION

Company Representative to Speak on Race Day	 •

Booth In Race Expo Area	 10x30	 10x20	 10x20	 10x20	 10x10	 10x10	 10x10

Company Product Sampling	 •	 •	 •	 •

Table in TEAM Meet ‘n Greet Area	 •	 •	 •

Recognition by Announcers on Race Day	 •	 •	 •	 •	 •	 •	 •

Public Announcements on Race Day	 •	 •	 •	 •

Company Banner on Finish Line Towers	 •

Number of Company Banners at Event	 11	 9	 7	 5	 3	 2

Banners On Race Route	 10	 6	 4	 2

Opportunity to Include Gift in Survivor Bag	 •	 •	 •	 •	 •	 •	 •

COMPANY PARTICIPATION

Breast Health Program for Employees	 •	 •	 •	 •	 •	 •	 •

Komen to Speak at Your Team Rally Event	 •	 •	 •	 •	 •	 •	 •

Complimentary Race Entries	 40	 30	 20	 10	 5	 2	 0

VIP Parking Passes for Race Day	 6	 4	 2	 1	 1	 1	 0

Survivor Village Breakfast Passes	 10	 8	 6	 0	 0	 0	 0

2011 Benefits by  
Race Sponsor Level






